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Stick to Supporting Healthy Body Image:
The Renfrew Sticker Campaign
About Renfrew:

The Renfrew Center Foundation (RCF) is a national nonprofit organization working to advance the education, prevention, research and treatment of eating disorders.  The RCF is unique because we are an eating disorder nonprofit linked to treatment centers, allowing an on-going connection between patients, families and professionals.  To learn more about The Renfrew Center Foundation or to download other Renfrew Action Guides, visit www.renfrew.org or call 1-800-RENFREW.

About The Action Guide:

One way The RCF helps accomplish our mission is by educating people in recovery and their families on how they can affect change on both a local and national level.  Jane Fleming, Foundation Executive Director, compiled this document as a resource for reporters, public officials, students and others who are interested in learning more about eating disorders.  She turned to national mental health groups for information.  

Calls to Action are posted on our website under the “News” section; please look there for any action need. Additionally, we have a Renfrew Action Network which people in recovery, families, friends and professionals are encouraged to join (visit our website to join).  We hope this guide will help you understand the issue and serves as a guide for action.  

Suggested Citation:
The Renfrew Center Foundation for Eating Disorders, "Stick to Supporting Healthy Body Image: The Renfrew Sticker Campaign," published January 2003, http://www.renfrew.org .


Media & Body Image Statistics
· The body type portrayed in advertising as the ideal is possessed naturally by only 5% of American females. 

· The average model weighs 23% less than the average woman.
· 90% of all girls ages 3-11 have a Barbie doll, an early role model with a figure that is unattainable in real life
.
· 47% of girls in 5th-12th grade reported wanting to lose weight because of magazine pictures
.
· 69% of girls in 5th-12th grade reported that magazine pictures influenced their idea of a perfect body shape
.
· Officials, in Fiji, reported a sudden increase in anorexia and bulimia with the arrival of television in their communities
.
· The primary reason for following a nutrition or fitness plan was to lose weight and to become more attractive rather than to improve overall health and well-being, according to various nutrition and fitness magazines from 1970-1990.
Take Action- Stick to Healthy Body Image!

1) Identify a magazine ad, newspaper article, web site, product or window display that either promotes eating disorders or a healthy body image.
2) Tear out the ad/article, print out the web site page or take a picture of the window display.
3) Slap the appropriate sticker on the ad/article, web site page or picture--either the “This Promotes Eating Disorders!” or the “This Promotes Healthy Body Image(” sticker.

4) Send it into the editor, web site master or shop owner with a letter from you describing why you think it promotes eating disorders or promotes healthy body image.
Tips for Identifying What Promotes Healthy Body Image & What Promotes Eating Disorders
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Ads, articles, web sites, products and window displays that promote healthy body image incorporate…
· diverse body shapes, races, classes and genders
· images of people eating without shame or secrecy
· images of men and women exercising for health and well-being
· images that contribute to someone’s self-worth (i.e. you actually smile and feel good after reading the article or looking at the ad)
Ads, articles, web sites, products and window displays that promote eating disorders incorporate…
· cartoons and statements that make light of eating disorders and discount eating disorders as fads, passing phases or lifestyles
· images of people who are sad when overweight and happy when thin, most often as a result of a diet product
· messages that exercise is to solely lose weight and that food is a reward or punishment
·   women’s bodies as objects and broken into specific body parts
·   overly muscular or severely underweight women and men
Adapted from: Renfrew.org

















































