Letter Writing Tips
Letters to the editors (and webmasters, toy manufacturers, etc.) represent your perspective and serve as a counter argument for societal messages that you do not agree with or that you want to praise.
Letters to the editor and other decision makers also: 

· reach a large audience
· get monitored by elected officials and other decision-makers
· create an impression of widespread support for or against an issue
When writing your letter it is important to keep in mind that decision makers WANT to hear from the general public.  Your ideas and input can shape people’s opinions and enlighten others to insights that might otherwise be overlooked.  Write from the heart, you do not have to be a professional writer to get your letter published or to be heard.  Keep these tips in mind when writing your letter:


Be Direct 
Make one point (or at most two) in your letter. Because letters are often edited for publications and editorial pages, state the point clearly in the first paragraph. Start with a catchy opening.


Be Timely 
Address a specific article, ad, or window display that recently appeared. Refer to the title, date, and author (for ads give the page number & date of publication) of the piece you are agreeing with or disputing. 

Support Your Facts 
Since the topic you’re addressing is controversial, consider sending a Renfrew educational flyer (downloaded from our web site) along with your letter--but do not overload the editors with too much information. Refute or support specific statements and address relevant facts that are ignored.


Local Angle 
To explain the issue's local or personal impact, tell your own story of recovery and how the issue personally affects you and/or a loved one.


Know Your Audience 
Familiarize yourself with the coverage and editorial position of the paper. Write for the community who reads the paper (i.e. do not try to discuss technical terms if the audience is mostly consumers).


Maximize Use of the Letter 
Send the letter to neighborhood and school papers--the smaller the publication the more likely it will get published. Get others to write letters--if your letter does not get published, perhaps someone else's letter on the same topic will. 

Logistics 
Check and adhere to the magazine's letter specifications, especially regarding word limits. Write in short paragraphs (3 sentences long), find out the editor's name and address (usually in the first few pages or look on-line) and include your contact information (name, address, phone number, email).
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SAMPLE LETTER-THIS PROMOTES HEALTHY BODY IMAGE(
Dear Cindi Leive, Editor:

I applaud Glamour’s decision to use models of all shapes and sizes in issues of your magazine, in particular your May 2002 issue.  By showing that beauty comes in all shapes you are helping to end the vicious cycle of dieting and making an important step toward preventing women from falling prey to eating disorders.  As an intern at The Renfrew Center Foundation, a nonprofit that works on eating disorders, and a college student who sees my peers struggling every day, I know how critical it is for us to women of all sizes in magazines.
Because your magazine reaches a population that is extremely vulnerable to eating disorders, you have the unique opportunity to pass vital information on to your readers so that they can help someone in need — whether it is a sister, a friend or themselves.  The Renfrew Center Foundation, the non-profit arm of the nation’s leader in eating disorder treatment, is committed to educating the public about the dangers of anorexia, bulimia and binge eating disorder.  

Thanks for promoting healthy body image,

Jillian Harrigan

Renfrew Intern & Student at La Salle University
555 College Lane

Philadelphia, PA 19128
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SAMPLE LETTER—THIS PROMOTES EATING DISORDERS!
Dear Klein-Becker USA--Anorex Manufacturer:

I am horrified that you chose to call your diet drug Anorex.  The name immediately sends the message that this pill will make you as thin as someone with anorexia and, even worse, makes fun of the disease with the highest mortality rate of any mental illness.  People often joke around and say, “If only I could have anorexia for a week.”  Well, you don’t get anorexia for a week.  My sister recovered from anorexia and it was a long battle that included years of intensive and specialized treatment.  Please consider changing the name of your diet drug or at least put a link on your website to www.renfrew.org so people can get help.  You are promoting a dangerous mental & public health issue and hurting millions of families who have a family member currently struggling.

PS--Did you know that diets don’t even work! Up to 98% of people on diets gain the weight back—so not only is your drug name inappropriate & appalling- it’s selling false hopes.

Stop promoting eating disorders,

Sean Fleming

5811 Swordfish Place

Tallahassee, FL 15477

Adapted from: Renfrew.org
